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Brazilian Consumer Spending - Growth (1)

USD$400bn 
USD$1.1trn

USD$2.0trn

2005 2015 2025E

(Total GLA m2/ 1000 inhabitants)

2,180 

1,290 

828 

291 289 219 163 105 70 

USA Canada Australia Portugal Spain France Germany BrazilMexico

Low Penetration ςDemand exceeds supply (1)  

Brazil Overview

ÅThe worldΩs 5th largest country by land area
(8.5 million sq. km) and population (210
million)

Å9th largesteconomyin the world in terms of
GDP

ÅUS$70bn in foreigndirect investmentin 2017

Å68%of the populationvisit a mall on a weekly
basis

1) Source: ABRASCE (ICSC) 2017. USD/BRL R$3.25  
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Sao Paulo - the Business Capital of South America

Á Sao Paulo state has 20% of the population and is
responsiblefor 32%of the nationΩsGDP,approx. US$600bn

Á SaoPaulois the 5th mostpopulouscity in the world

Á 12 million inhabitants in the city versus8 million in
NewYorkCity

Á Annual averagehouseholdincome of R$60K versus
R$30Kfor Brazil

Á Highlydensedcity with high barriersto entry where
demand exceedssupply for shoppingmalls (90sqm
per thousandinhabitantsvs2.2Ksqmper thousandin
the US)

Á Resilient market during 
economic/political 
downturns 

Á Latin America 
headquarters of 65% of 
Fortune 500 Companies

Paulista Avenue
Top Center
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Gazit BrasilΩs Strategy 

Concentration Differentiation Innovation

Generate superior returns The new face of retail Fostering Creativity

ÅFocus in Sao Paulo, the business 
capital of Latin America in off 

the chart demographics

ÅIrreplaceable Assets with value 
creation opportunities 

ÅContinuous transformation 
of the assets that enhances 

the shopping experience 

ÅAttracting new and 
differentiating retailers 

ÅContinuously lead 
innovation 

ÅAnticipate customer 
demands

Gazit Brasil is a fully integrated company with soup to nuts managerial capabilities

Outsized Returns


